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Why are color schemes important?
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How are color schemes used in graphic design?
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Communicates the message behind a design
Reflects the brand essence

Influences customers to purchase on impulse
or choose their service over a competitor’s




The Color Red

e Grabs people’s attention

e Associated with passion, excitement,
and movement

e Encourages an appetite

e Creates a sense of urgency
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Macy’s Advertisements
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Macy’s Social Media Ads
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Macy’s Conclusion

e The overall message was saving money with discounted prices. The message
was consistent throughout all advertisements. The targeted audience is
middle-class women who have families. The media was appropriate to reach
the audience.



Tj Maxx Advertisements
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Tj Maxx Social Media Ads
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Tj Maxx Conclusion

e The overall message was saving money in style. The message was
consistent throughout all advertisements. The targeted audience is

middle-class women between the ages of 16-40. The media was appropriate
to reach the audience.



Jcpenney Advertisements
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Jcpenney Conclusion

e The overall message was saving money in style. The message was
consistent throughout all advertisements. The targeted audience is

upper-middle and middle class families. The media was appropriate to reach
the audience.



Questionnaire Results

Approximately, what is your age?
20 responses

® 18-24
®25-39
©® 40-64
@ 65 and over

What is your gender?
20 responses

@ Male
@ Female
@ Other



Questionnaire Results

Why do you shop at these department stores? Select all that apply.
20 responses

Convenience

To save money 11 (55%)

The selection of merchandise 7 (35%)

To browse 10 (50%)
How often do you shop at these department stores: Macy's, TiMaxx, and Jcpenneys? Proximity
20 responses | don't shop at any of these
Bog lots is open late
@ Always ,
® Often | don’t shop here
@ Sometimes 0.0 25 5.0 75 10.0 12.5
@ Rarely
@ Never

Which sections do you shop the most in? Select all that apply.
20 responses

Clothing

Furniture

19 (95%)

Gardening 1(5%)

1(5%)

Hardware

Home appliances 6 (30%)
Houseware 6 (30%)
Toiletries

| don't shop in any of the sections

1 (5%)

Decor 1(5%)



Questionnaire Results

Macy’s brand essence is to create a brighter future with bold representation that empowers more

voice, choice, and ownership for their customers....acy’s branding communicates their brand essence.
20 responses

@ Sstrongly Agree
® Agree

@ Neutral

@ Disagree

@ Strongly Disagree

Jcpenney’s brand essence is “style and value for all,” a promise to help our customers find what

they love for less time, money and effort. The re...nney’s branding communicates their brand essence.
20 responses

@ Strongly Agree
® Agree

@ Neutral

@ Disagree

@ Strongly Disagree

Tj Maxx's brand essence is to deliver exciting, fresh, and affordable designer goods to customers
with exceptional value and customer service. The ...axx's branding communicates their brand essence.

20 responses

|
‘

@ Strongly Agree
@ Agree

@ Neutral

@ Disagree

@ Strongly Disagree



Conclusion

In the industry of department stores, the consistent color scheme is a bold red
color with same darker accent shades of navy blue and black. The color choices
communicate the brand’s essence of saving money through discounted prices.



Thank you!
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